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By STEPHANIE FORSHEE Staff Reporter

The question with Crunchies Food Co.
LLC is basically, how could go it wrong?

The eight-year-old West-
lake Village company makes
dried fruit snacks that con-
tain no genetically modified
seeds or preservatives. 

And it’s been so popular
that sales have tripled since
2010, with the snacks picked
up by retailers from Kroger

Co. and Wal-Mart Stores Inc. to Sprouts
Farmers Market and Whole Foods Market Inc.

By ELLIOT GOLAN Staff Reporter

The world of marketing has been revolutionized
over the past few years as old-school advertising loses
share to all-encompassing big data, which streamlines
the marketer’s job.

And that helps explain the $2.3 billion purchase of
Conversant Inc., a Westlake Village online advertis-
ing firm, this month by Alliance Data Systems Corp.
of Plano, Texas.

Conversant will beef up the data-driven Epsilon mar-
keting unit at Alliance, which is stronger in more tradi-

tional direct marketing, such as emails and catalogs.
“Online just continues to

become so complicated. For
Alliance, it becomes imperative
that you acquire someone that
has the pieces that can help you
grow faster,” said Sameet
Sinha, an analyst that covers
Conversant for boutique invest-

ment bank B. Riley & Co. in Los Angeles. “It gives
you scale and scope, potentially being able to offer
more products to your customers.”

Alliance Data and Conversant, known as
ValueClick until early this year, both compete for their
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MANUFACTURING: Labor dispute
threatens planned rail facility.

INTERNET: Alliance benefiting from
Westlake Village’s Conversant. 

By MARK R. MADLER Staff Reporter

An effort to organize workers is threatening
to scuttle a planned $50 million Palmdale facil-
ity that would build rail cars for L.A. County’s
growing Metro system.

Kinkisharyo International LCC and an
electric workers union are at odds over the
Japanese company’s staffing plans for the
400,000-square-foot plant, which would
employ 250 workers if it opens in 2016.

The union wants Kinkisharyo to allow the
Palmdale plant to use card check, a process by
which a workplace can unionize if 50 percent
or more of workers sign cards stating they want
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By ELLIOT GOLAN Staff Reporter

Local business leaders are lining up for a shot to
bring a Major League Soccer team to the
Valley. But much like when a European soccer

powerhouse comes stateside to take on the home-
town favorite, the odds are stacked against them. 

The Valley Industry & Commerce Association is
working to gather support for the effort, but there are
a number of significant challenges, including loca-
tions for a stadium and the low profile of the Valley.

The Sherman Oaks group is specifically focused
on Chivas USA, which was established by the league
10 years ago as the American outpost of a popular
Mexican club. But the team never really caught on.

Now, Chivas is on the block, with MLS looking to
rename and rebrand the club under new ownership.

And with more than 40 percent of the Valley’s
1.8 million residents Latino, and several stadium
locations in mind, the coalition sees an economic
opportunity in the failed franchise.

“It is certainly an uphill battle,” acknowledged
VICA President Stuart Waldman. “One of the
problems is that there’s a thought that MLS teams
should be in downtown areas. But the Valley isn’t
Frisco, Texas. We’ve got to change the thought
process of people.”

The league has a number of requirements for the

Please see FINANCE page 43
Please see SPORTS page 40

Please see INTERNET page 5

Business group in underdog role as it pulls for MLS team.

Please see MANUFACTURING page 42  

Sold: Westlake Village headquarters.
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Old School Texas Firm Buys Online Marketer

Taking Shot: VICA President Stuart Waldman at Valley Plaza mall, a possible stadium site.
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Quick, what do you know
about Avery Dennison Corp.?
It makes those printer-ready,
peel-off address labels still float-
ing around in your desk, right?

Wrong.
But the fact that the public

still associates the $6 billion
corporation with
the stick-on office
products it
churned out for 30
years doesn’t sur-
prise Shawn Ne-
ville, president of
its Retail Branding
and Information
Solutions division.

The bulk of the
company’s opera-
tions these days
focus on branding and label-
ing for the consumer products
industry, including clothing
tags, logos and labels. It has
40 apparel label factories
around the world. The office
supplies division was sold
more than a year ago, when
Avery moved headquarters to
Glendale from Pasadena.

On Sept. 25, the segment
that Neville heads is making a
leap into the uber-trendy

coins for dollars, but who
wants to take the time to do
that? That scenario sums up
the impetus behind
Leftovercash Inc.

The startup founded by
Ferdinand Poon, 45, of Los
Angeles, exchanges the Euro,
Canadian, Japanese and
Swiss and British currency
via an automated kiosk. 

“You recycle Coke bottles
for five cents – you’re not
going to do this and bring
home a gift card?” he said.
“We want to train people that
this is an option.”

Last month, Poon set up

downtown Arts District, with
the grand opening of its Cus-
tomer Design and Innovation
Center. It will be a hub for 50
employees currently working
in far-flung Westlake Village
and Brea. And it will be a
place where L.A.’s trendiest
fashion designers – premium
denim and the “surf & skate”
segment primarily – can get
consumer insights, trend fore-
casting and advice on branding
and sustainable manufacturing.

The “very cool,” 15,000-
square-foot building, a former
architectural studio on Third

Street just north of
the Southern Cali-
fornia Institute of
Architecture, “has
got a great vibe,”
Neville said.

While Avery’s
footprint in the
apparel district may
surprise outsiders,
the company’s
industry presence
has been growing,

said Ilse Metchek, president of
the California Fashion
Association, a trade group.

“Apparel is a complicated
business, but over the years
(Avery) has found out that
this is a huge opportunity for
them. Branding is so impor-
tant; they hope to develop
new clients from all the new
companies that are popping
up on the Internet,” she said.

– Karen E. Klein

On the Money: Ferdinand Poon of Leftovercash with his exchange machine.
PHOTO BY DAVID SPRAGUE

Avery’s
New Address
In Fashion
Forget office labels,
Glendale firm opens
‘cool’ design hub.

his first kiosk at the North-
ridge Fashion Center, but
there is a twist: Customers do
not receive dollars. Instead,
they have an option to buy a
gift card for Laemmle
Theatres, Overstock.com
and other retailers. Or they
can make a donation to a
charity such as the local chap-
ter of Make-A-Wish Foun-
dation.

The machine also accepts
U.S. dollars to buy the gift
cards or make a donation.

While not accepting
Mexican pesos in a largely
Latino market like Southern
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we’ve done just that.

We now stand with more than $3.5 billion in assets and 17
business centers - and counting.  Let us help your business
grow and succeed today, so it can stay a family-owned
business for many years to come.

Families grow up, and so do 
family-owned businesses.
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It’s an all-too-common
experience.

Come back from some
overseas vacation, only to
find useless foreign currency
falling out of every pocket
and suitcase.

Of course, you could head
to a bank to exchange the

Gathering Up
That Loose
Change
Mall kiosk exchanges
foreign currency for
gift cards, charity.

California might look like an
oversight, Poon said for now
he made a decision to stick-
with the most stable curren-
cies. “We definitely plan to
keep adding,” he noted.

Poon makes money from a
$3.95 flat fee for each ex-
change, and also gets a 5 to 20
percent discount from retailers
who provide the gift cards,
which are sold at face value. 

He is entering a crowded
market.  For example, LA
Currency Exchange, in Van
Nuys, buys and sells almost
80 types of currency, though
it does not accept coins. But
it doesn’t charge an upfront
fee and offers dollars.

Poon, however, is opti-
mistic his business will grow,
noting his fees are lower than
at airports. He developed the
machine with a team of pro-
grammers and put well over
$100,000 into the venture
with the help of family,
friends and some outside in-
vestors. He would like to add
more machines after tracking
performance for six months.

He said he chose the
Northridge mall because it is
owned by General Growth
Properties Inc., a Chicago
mall developer with a na-
tionwide portfolio.

“Once the kiosks are up
and running, it won’t require
much, because we’ve done
the hard part,” Poon said.

– Stephanie Forshee

Neville
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